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Role Profile


PR & Media Manager




Role Purpose 
   The PR & Media Manager will lead the development and delivery of an ambitious national and regional media strategy that enhances and protects Community Integrated Care’s reputation, profile and influence. This role plays a critical leadership function across proactive media engagement, public affairs communications, crisis response, thought leadership, storytelling and campaign support - ensuring our work, values and impact are visible, trusted and influential among the public, policymakers and sector stakeholders. 

Key Accountabilities   

Business Strategy
· To develop and deliver a proactive national and regional Media and PR Strategy to align with organisational priorities and influencing objectives to strengthen and protect Community Integrated Care’s reputation and impact.
· To raise the organisation's profile across multiple sectors - including care, nature, sport, culture and leisure - to grow funding opportunities, partnerships and public awareness.
· To lead and manage the organisation’s media function, including press handling and media engagement, to ensure timely, accurate and high-quality coverage.

Business Development and External Relations
· Identify the right outlets, journalists, and moments to place stories effectively. Build and maintain relationships with trade, consumer, and broadcast media, with the ambition to secure coverage in high-profile outlets such as national broadcast programmes and sector trade publications.
· Proactively build and maintain a broad professional network across sport, culture, nature, and care sectors, including media contacts, correspondents, and industry figures, using tools such as LinkedIn, AI, and targeted research.
· To collaborate with the Partnerships & Communities team to identify and promote proactive media stories to showcase the impact of our partnerships and community programmes.
· To translate complex policy and social care issues into accessible content to support public understanding to strengthen the visibility and value of our services.

Systems
· To review and maintain effective media monitoring, reporting and content management systems to provide accurate insights and streamlined workflows to improve decision-making and operational efficiency.

People
· To develop confident spokespeople through briefings and media training to strengthen organisational voice to enhance credibility and influence.
· To work collaboratively across departments to ensure consistent messaging to support a unified organisational narrative.
· To work closely with the Head of Influencing, Policy and Public Affairs to align media activity with policy goals to maximise advocacy outcomes.
· To advise senior leaders on media trends, political developments and reputational risks to support informed decision making and organisational resilience.
· To amplify stories from people we support to highlight impact and lived experience to champion inclusion and rights.
· Demonstrate a strong understanding of the diverse audiences the organisation serves, including what frontline organisations and family carers read, watch, and engage with, to ensure communications land in the right places.

Legal and Risk
· To lead crisis communications responses to protect organisational reputation in order to minimise legal, regulatory and reputational risk.
· To ensure all media content meets safeguarding, consent and compliance requirements to uphold legal and ethical standards.

Operational Excellence
· To coordinate media activity for major announcements, campaigns and events to ensure timely, accurate and high impact delivery in order to maximise organisational reach and influence.
         
Scope and Geography	This is a national role.

Travel Expectation 	There will be a requirement to be in the office (Widnes, Cheshire) at least one day per week. The role also requires flexibility in working hours and travel to support events, media opportunities and organisational priorities, including occasional national travel.

Collaboration                           It is expected that the post holder will work proactively and collaboratively with the wider Communications & Marketing teams, Head of Influencing, Policy & Public Affairs, and Partnerships & Communities team. They will also work with the Executive Team and Senior Leadership Team, regional Operational Leaders, supporting Business Partners, Managers, and Specialists, and in addition will liaise with Support Services functions. 

Budgets	This role will not have any direct budgetary accountability. 	 

	Best Lives, Bolder: Success Measures

	Excellence

	· Showcasing outstanding practice and stories that highlight what “great” looks like across our services.
· Strengthening public trust in our charity, helping colleagues feel proud of their work and motivated to deliver exceptional support.
· Ensuring our PR and Media reflect accuracy, dignity and professionalism, reinforcing a culture of high standards.


	Enabling
	· Celebrating colleagues’ achievements and sharing positive stories that boost morale and strategic purpose.
· Providing clear, confident messaging that helps teams feel informed, supported and aligned.
· Amplifying stories of inclusion and empowerment for people with care and support needs - helping shape a culture where people feel able to thrive.


	Influence
	· Securing national and regional media coverage that raises Community Integrated Care’s voice on key issues affecting social care.
· Working closely with the Head of Influencing, Policy and Public Affairs to influence public debate and strengthen our advocacy.
· Building relationships with journalists, influencers and partners to extend our reach and credibility.
· Turning partnership activity and community programmes into stories that shape perceptions and drive sector change.


	Reach
	· Using the media to attract new partners, supporters and opportunities that expand our impact.
· Amplifying the voices of people we support, helping their experiences reach wider audiences and inspire change.
· Identifying and promoting innovative practice, partnerships and programmes that demonstrate new ways of delivering great support.
· Ensuring our charity is visible in the right places, opening doors to collaboration, investment and growth.


	Structure






Qualifications, Experience, and Knowledge (e essential; d desirable)
· Experience in a Media, PR or Communications role within a charity, public sector, health, social care or similarly complex environment.
· Bring journalistic experience or instinct to the role, with the ability to recognise a strong story, respond to media opportunities in real time, and know when to seek support from others.
· Track record of developing and delivering successful media strategies with measurable impact.
· Experience managing reputational risk and leading crisis communications.
· Experience pitching stories and securing high quality national, regional and trade media coverage.
· Experience working alongside policy, public affairs or influencing teams to align messaging and support advocacy goals.
· Experience translating complex policy, regulatory or sector issues into accessible, compelling content for public and political audiences.
· Experience collaborating with partnerships, community teams or programme leads to generate proactive media stories.
· Strong relationship building experience with journalists, influencers, sector bodies and external partners.
· Experience supporting senior leaders with media briefings, commentary, speeches or thought leadership.
· Strong understanding of the UK media landscape, including national, regional, trade and political media.
· Knowledge of public affairs, political processes and the policy environment affecting social care.
· Awareness of the social care sector, its challenges, opportunities and public narrative.
· Understanding of how partnerships, community programmes and lived experience storytelling can drive influence and impact.
· Professional qualification or training in communications, PR, journalism or public affairs (e.g., CIPR, NCTJ, PRCA).
· Degree in Communications, Journalism, Public Relations, Politics, English or a related field.
· Media training, crisis communications training or public affairs training.


Competencies, Skills, and Abilities (e essential; d desirable)
· Exceptional writing, editing and storytelling skills with the ability to craft compelling narratives across formats.
· Ability to generate fresh, compelling story ideas that cut through in a crowded media landscape.
· Ability to translate complex information into clear, engaging and accessible content.
· Strong strategic thinking and the ability to spot media opportunities proactively.
· Excellent organisational skills with the ability to manage multiple priorities and deadlines.
· Confident communicator able to influence, advise and collaborate with senior leaders.
· Ability to work independently, exercise sound judgement and remain calm under pressure.
· Strong analytical skills to interpret media coverage, sentiment and performance data.
· Confident in using digital tools, social media platforms, and AI to research opportunities, monitor coverage, and support communications activity efficiently.
· Strong editorial judgement, knowing what makes a story newsworthy and when to escalate issues.
· Ability to think strategically and anticipate reputational, political and sector trends.
· Strong interpersonal skills with the ability to build trust quickly across teams and with external partners.
· Passion for social care, community impact and amplifying the voices of people we support.

Personal Attributes (e essential; d desirable)
· Self-motivated and results orientated, with the drive to proactively spot opportunities and deliver media outcomes.
· Innovative thinker and problem solver, able to navigate complex issues.
· High integrity and accountability.
· Creative and forward-thinking, bringing fresh ideas, bold storytelling and a future focused approach to media and public affairs.
· High degree of positive personal impact and enthusiasm, building strong relationships and inspiring confidence across teams and with external partners.

Tasks and Responsibilities (representative, not exhaustive)
· Develop and deliver the organisation’s Media & PR Strategy.
· Lead day-to-day media operations, including press handling and proactive outreach.
· Build strong relationships with journalists, influencers and media outlets.
· Identify and pitch compelling stories to secure high-quality coverage.
· Coordinate crisis communications and advise senior leaders on reputational issues.
· Create high-quality press releases, statements, opinion pieces and media briefings.
· Translate complex policy and social care issues into accessible content.
· Work with the Partnerships & Communities team to generate proactive media stories.
· Support campaigns and advocacy work through aligned media activity.
· Coordinate media activity for major announcements, events and organisational milestones.
· Monitor media coverage and produce insight driven reports.
· Maintain consistent messaging across teams and support trained spokespeople.
· Manage external agencies and represent the organisation at sector and media events.

Behaviours and Values
At Community Integrated Care “how” you approach your work is just as important as “what” you do. With that in mind, we have outlined the key behaviours that we look for at each level in our charity. This role aligns with level WHAT in our guide to behaviour. 

Job Evaluation

Internal Evaluation Level: 3B role, with a salary range of £39,140 - £45,320.

  




  							


Director of Communications and Engagement


Communications Manager (General)


Senior Communications Manager (External Comms & Marketing)


External Comms & Marketing Specialist 


Graphic Design Specialist


Colleague Engagement and Experience Specialist


Communications and Campaigns Specialist


Communications Coordinator


Digital & Social Specialist 


Senior Communications Manager (Internal Comms & Engagement)


Internal Communications Manager - Projects


Head of Policy & Public Affairs


PR & Media Manager 
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